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1 The EU Pledge Nutrition Criteria apply to those member companies that use nutrition criteria. Those companies that 
do not currently advertise any of their products to children will continue to apply that policy. The EU Pledge Nutrition 
Criteria have been updated and strengthened in 2021. 
2 “Marketing communications” means paid advertising or commercial sales messages for food and beverage 
products, including marketing communications that use licensed characters, celebrities and movie tie-ins. Company-
owned, brand equity characters are not covered by the policy.  
3 Primarily directed to children under 13 means advertising in measured media where 30% or more of the audience is 
under 13 years of age. Where adequate data are unavailable, companies will consider other factors as appropriate, 
which may include the overall impression of the advertising, reliable age-screening or age-targeting techniques, and 
the target demographic based on the company’s media plan. 
4 “Covered media” means TV, radio, print, cinema, online (including social media and other online platforms and 
sites, including company-owned websites and video-sharing platforms such as YouTube), direct marketing, product 
placement, interactive games, outdoor marketing, mobile marketing and contracted influencers. Packaging, in-store 
and point of sale as well as forms of marketing communications which are not under the direct control of the brand 
owner, such as user-generated content, are not covered by this policy. 
5 The following are not covered: menus or displays for food and beverage products offered for sale, charitable 
donations or fundraising activities, public service messages, government subsidized/endorsed schemes, such as the 
EU School Milk Programme, items provided to school administrators for education purposes or for their personal use, 
product availability and unbranded vending machines. 
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6 Compliance with ICC related provisions and complaints received through the EU Pledge Accountability Mechanism 
will be deferred to national self-regulatory organisations/ad standard bodies as applicable. 
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