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BEUC in a nutshell 

• The European Consumer Organisation  
 
• 43 member organisations from 31 European countries 

 
• Mission = to promote consumer interests in EU decision making 
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Raising awareness and 
facilitating behaviour changes 



How much food is wasted at home and why? 

Source: Test-Achats 2014 

Meat & Fish 
10% 

Bakery 29% 

Fruit 15% 

Vegetables 
16% 

Ready-
meals 
11% 

Dairy 7% 

Source: OCU, 2013 



• In Spain, OCU launched campaign “No tires la comida”  to raise 
consumer awareness on food waste and call for a national law to 
tackle food waste (https://www.ocu.org/movilizate/no-tires-la-comida)   

Raising awareness 
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Raising awareness 

• In Portugal, DECO created an ‘e-
book’ with tips and recommendations 
to encourage consumers change 
behaviour and waste less.  

 

• ‘Green Chef contest’ promoted by 
DECO Jovem invites pupils from 
schools across the country to collect 
family recipes made from food left-
overs. 

 
 

https://decojovem.pt/residuos/combate-ao-desperdicio-alimentar/


• In Denmark, the Danish Consumer Council (Forbrugerrådet 
Taenk) participated in a nation-wide campaign on food waste 
encouraging Danish consumers to use left-overs. 
 Tour of Denmark during summer 2013 with a ‘left-over’ food truck  

 Stands, animations to raise Danish consumer awareness on food waste 

 

 

 

 

Raising awareness 



Changing behaviours 
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• In Belgium, ‘Doggy bag’ renaming contest by Test-Achats 
(‘Rest-O-Pack’ / ‘Restorestje’) 



Providing practical tips 

Source: Consumentenbond, 2013 

Source: Test-
Achats, 2014 

Source: Test-Achats, 2015 

• Follow storage recommendations 

• Keep your fridge clean 

• Plan shopping 

• etc. 



Using new media and technologies 
to reach out to consumers  

• An app to help consumers waste less food at 
home in Denmark 
https://taenk.dk/aktiviteter-og-kampagner/apps-fra-forbrugerraadet-
taenk/app-brug-dine-madrester-med-resten-appen  
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Using new media and technologies 
to reach out to consumers  

• Short videos published on social media (Facebook, YouTube) 
to provide consumers with useful tips to cut food waste at home 
https://www.facebook.com/forbrukerradet/videos/2303775462982085/  

https://www.facebook.com/forbrukerradet/videos/2303775462982085/


Helping consumers make 
sense of date marking 



Consumer understanding of marking 

BEUC French member 
CLCV explaining date 
marking to consumers in a 
supermarket  
http://www.clcv.org/nos-actions-sur-
le-terrain/comprendre-les-dates-
limites-avec-la-clcv.html  

Swiss consumer organisation 
FRC’s brochure on date 
marking: 
https://www.frc.ch/wp-
content/uploads/2013/10/FRC-Fiche-3-
Dates-limites.pdf  
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What do consumers do with expired food? 

 

 

Source: CLCV, 2013 



What should they do with expired food? 

Source: Verbraucherzentrale Hamburg, 2018 

 



How reliable are ‘use by’ dates? 
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• Test on microbiological quality of ten food products close 
to/past the ‘use by’ date: 

 some ‘use by’ dates appear unnecessarily short (yogurts, dairy-
based desserts) 

 

 

 

 

 

 

 

• Unexplained (significant) differences in length of ‘use by’ dates 
for similar products sold in mainland France vs. French overseas 
territories  

 2 months for fruit-based desserts 

 140 days for grated cheese 

 330 days for a butter 

 

Source: UFC Que Choisir, April 2014 
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Thank you for your attention 


