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Progress report on committed goals for the EU Code of
Conduct on Responsible Food Business and Marketing
Practices

tegut...gute Lebensmittel GmbH & Co. KG is a supermarket chain based in Germany and part of the
Migros Group. We serve our costumers at about 300 stores and online. We see ourselvesasa full-
range supplier of good food.

We welcome the EU Code of Conduct on Responsible Food Business and Marketing Practices and
joined the initiative in 2021. As part of the initiative, we setindividual goals in the following four
objectives and committed to report publicly on the progress:

— Establishing a climate-neutralfood chain in Europe by 2050

— Heathy, balanced, and sustainable diets for all European customers

— Sustainable value creation in the European food supply chain through partnership
— Sustainable sourcing in food supply chains

Establishing a climate-neutral food chain in Europe by 2050

Individual goal: Reaching net-zero for own operations and value-chain emissions by 2050 and
interim scope 3 targetsin line with the SBTi-criteria and recommendations. The baseline of this goal
is unknown.

Progress: A preliminary carbon footprint has been prepared. Compared to 2019, greenhouse gas
emissions from scope 1 and 2 were reduced by 26.5%, and energy purchases by 8.1%. We aim to
increase the numberof climate neutralstores to 48 by 2028. We currently operate 22. By the end of
2026, at least 67% of sales should be generated with SBTi-compliant suppliers.

Heathy, balanced, and sustainable diets for all European customers

Individual goal: By 2040, there will be at least 40 seasonalgarden locations spread across the entire
tegut...catchmentarea. This gives all tegut... costumers the opportunity to grow and harvest
vegetables themselves. The Key Performance Indicator of this goal is the numberof seasonal garden
locations. We started with a baseline of 18 tegut...seasonalgardens.

Progress:In 2021 there were a total of 20 tegut...seasonalgarden locations established and in use.



Sustainable value creation in the European food supply chain through partnership
Individual goal: By 2025 at the very latest, we will offer only verifiably GMO-free items at our meat
and sausage service counters.

Progress: Inthe course of a survey of suppliers, the complexity of the issue became clear. It is not
enough to simply ask whetherthe articles are demonstrably GMO-free. Otherfactors (e.g., feeding)
must also be knownin order to ensure thatthe products are GMO-free. The establishment of a
monitoring systemis not yet completed as of 12/31/21, because the monitoring will be extended in
2022, Afterthat, furthergoals will then be worked out.

Sustainable sourcing in food supply chains

Individual goal: By 2025, only verifiably sustainable fish and seafood will be permitted in the tegut...
product range. We accept MSC, ASC, Bio, Global GAP and Naturland Wild Fish as sustainable
certifications. Fish and seafood without accepted certification are subject of individual assessment
by an independent third party. For tuna products, we also acceptthe pole and line fishing method.
The Key Performance Indicator of this goal is the turnover with fish meeting the criteria. The
baseline is unknown.

Progress: 80 % of our branded products have been certified, 96% of turnoverfish in our own
branded products meets criteria. All branded products containing fish or seafood were evaluated by
externalthird parties. A total of 418 items were considered, of which 45 items contained fish from
critical or acutely threatened stocks, or the information obtained was not sufficient foran
assessment. A comparison with sales figures has not yet been made.

Progress report submitted on September 29', 2022.
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