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Communication on the Code

Comprehensive and flexible

e Developed / developing four main tools to o All materials use and respect the agreed
communicate Code in 2023 and early 2024 branding. We have introduced a circular motif
— Wheelchart to act as a visual device.
B Infographlc_ e Designed in PowerPoint for more efficient
— Social media posts

production, updating and easier translation

— Animation should this be required.

o Although some are designed for specific
platforms, all materials can be shared through
websites, social media channels, as
standalone files and repurposed for
presentations, events and other initiatives.

2 © Ipsos | EU Code of Conduct Task 3 | Dec 2023 | Version 1 | Internal/Client Use Only M

o Exported to formats best suited for each
delivery platform, i.e., MP4 for animations and
PDF for wheelchart.



Wheelchart p

Code of Conduct | Heat Map Clck an s segment to see data

% of companies 7 2 7

making at least aspirational  sub-categories

one commitment objectives -
Interactive, allowing reader oy s-categoy) Wit
to navigate to and from main on - 10% 7 5 E
heat map or within sections ® 31% - 4o% companies

® 51% - 60% making

e 4 cuts of data;

524

commitments

1) Heatmap of all objectives

2) Overview of each objective
3) Companies per sub-category
4) Target year per sub-category

¢ Animated introduction with
top level data
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Infographic
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2) Current levels of engagement
3) Top three sub-categories B e
%
4) Ca” to aCtion ﬁm‘ o ﬁ@)@ n@@ﬁ Reduce GHG emissions

Increased use of Sustainable
\@3 from company sustainable sourcing
62 56 56 operations, including materials for of food products
Reduce GHG emissions Increased use of Sustainable i ew;ble ﬂl'lcrgy REEN F ﬂ.ﬂkﬂgl ng and matc‘rlﬂls
from company sustainable sourcing
operations, including materials for of food products
renewable energy use packaging and materials

JOINT EFFORTS BY ALL FOOD SYSTEM ACTORS .@

@ Attract businesses of all sizes, including SMEs

WHY SHOULD | SIGN THE CODE?

1 cepociations and 75 companias @ To show your commitment to sustainable food systems - every action counts

© Share best practices via signatories’ workshops and regular exchanges

@ To dermanstrate your leadership in the EU transition to sustainable food systems
© To show your customers your commitment to sustainable food systems
WHY SHOULD | SIGN THE CODE? ﬁ]]

Iy N S VD Y S S — © To be part of a community for sharing of best practices at EU level

© To demonstrate your leadership in the EU transition to sustainable food systems

@ Because it s easy to do (simplified options for SMEs)

@ To show your customers your commitment to sustainable food systems
@ To be part of a community for sharing of best practices at EU level
@ Because it s easy to do (simplified options for SMEs)
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SOCiaI media Linkedin Post #1 - 4

General post informing audience that sender has signed the code
EU Code of Conduct
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f f % f % f % and Marketing Practices
e o o Accelerating L y
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Content was originally - - - el 0000

0-3 seconds 35 spconds 5-9 seconds 811 seconds

and Marketing Practices

. . Intro text zooms in from background. A infro teat shrinks 1o top left, circle pheotos As circles complete their build, the central Circke phetos leave screen by movingin a
|_1 build elockwise and central text zooms in text reaches it full size and pulses’ twice in clockwise circle and disappearing behingd d *
d e S I n e d fo r S a rl l I O n X trom background. quick succession. Text grows very subtly as the top circle photo. As this happens then Lessons fOr the co e
it stays on screen, text Zooms and fadesto the back of the

(formerly Twitter). s

Linkedin Post #1

POStS fo r th e fi n al re po rt a re General post informing audience that sender has signed the code

being created for Linkedin. B e ey e

& | - | /&

We've signed up... going green?

A PR\ -\ « | p

Transparency
& credibility

This platform is more suited
to the target audience.

increase a sense
of accountability

n 911 seconds 11 seconds 1112 seconds 1314 seconds AmonashcinnatE T
rre n tI at fl rSt Sta e Of Circle photos leave screen by moving ina As s00n as the cirche photos come together, In a reverse of the |ast transition, the client '"5'\-\-’5\Ies|gned up... text zooms 1o the g Ign r
C u clackwise circle and disappearing behind they shrink very quickly to the Background lagos appears quickly from the Back of the Exack of the screen a3 .., are you going

the top circle phote. As this happensthen screen and ‘pulses’ twice as it reaches fu green? zooms in from the back. Colour of
text zorms and fades 1o the back of the size. Thisis immediately follawed by the text  cirche border changes

storyboard design. Tr———— P

A LinkedIn storyboard example Join the

#EUCodeOfConduct

and commit to sustainable
food and drink

Task #3 tweets > NI y
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Animation n— — —

EU Code of Conduct 1
on Responsible Food Business ac c e le rate

and Marketing Practices goal

the transition Suvstainable
Duration will be 30 seconds. toa PN s

Storyboard for final vy -y
animation is underway.

Signatories will be prominent
as will call to action.

Objective 3
A climate neutral food =
chain in Europe by 2050

< |

150

signatories to date
...and counting...

<« W y

Will be designed to
complement and work
alongside Linkedln posts.

Are you committed to
sustainable food and drink?

Join the Code

Task #3 animation screens You can help us
Shown as examp|e_ meet our ambition to

increase impact

__
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#EUFarm2Fork
#EUCodeOfConduct

jork together
from
arm to fork
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