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WRAP’s work on Household Food Waste 
reduction

Our BCI team of 

experts use 

behavioural science to 

identify and analyse 

the barriers to food 

waste prevention 

behaviour and develop 

interventions that 

facilitate change, 

resulting in food waste 

prevention

Behaviour Change 
Interventions

Food Waste Action Week 

2022 * is all set to build on 

the success of 2021, 

keeping the same theme 

‘Wasting Food Feeds 

Climate Change’.

Citizen campaigns

Always on content through our 

Love Food Hate Waste brand. 

The citizen campaigns team at 

WRAP create insight-led 

content for use by our partners 

and signatories to raise 

awareness and provide tips and 

advice for good food 
management practices.  

The Retail 
Environment

Research and 
segmentation

WRAP conducts regular 

research to track citizen  

behaviours and 

attitudes; in 2021 we 

developed a 

comprehensive lifestyle 

segmentation piece; 

and we are currently 

conducting a significant 

UK food waste 

measurement piece of 

work  

Our technical experts 

advise on changes in 

the retail environment; 

e.g. recommended best 

practice for products, 

labelling and packs to 

prevent citizen food 

waste and reinforce 

campaign messaging. 

Also provide surplus 

redistribution guidance



Underpinned by

ROBUST 
RESEARCH

A TRUSTED voice 

and RESULTS

INSIGHTFUL 
AND FUN 

CAMPAIGNS
targeting 

household food 
waste

We unite, motivate, and inspire citizens to act

We challenge attitudes, behaviours and mindsets

THE LFHW BRAND

Show practical, 
achievable ways to

CHANGE 
BEHAVIOUR

Built on

STRATEGIC 
PARTNERSHIPS

to deliver our 
message



LOVE FOOD HATE WASTE 
INTERNATIONAL 
LICENCE & NETWORK

Australia, Canada, Czech Republic, Hungary, New Zealand, Saudi Arabia, Scotland and Slovakia.



LFHW INTERNATIONAL



LFHW INTERNATIONAL

https://www.instagram.com/p/Cdb3e0tLOwj/


FOOD WASTE 
ACTION WEEK 2022
Overview
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Key impacts

30m+
paid digital impressions

8.1m
UK adults heard or saw 

something about FWAW 

‘22

paid video views

55%3.5m
of UK citizens who saw the 

campaign changed their 

behaviour
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Key impacts

4k+
posts across IG, Twitter, FB 

and TikTok mentioning 

FWAW and/or using the #

602
pieces of coverage to date pieces of coverage included 

at least one key message

video views across all 

influencer content on 

Instagram, Facebook and 

TikTok 

100%1.1m
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Overview

https://www.youtube.com/watch?v=eY8jAIoYO4w
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USA

Jordan

New Zealand

Australia

Indonesia

Canada

Netherlands
Scotland

South Africa Mauritius

Mexico

France

International Participation

Supported the week 

internationally  with various 

activations

12 / >80 
Countries / Organisation 
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If you wish to support the week either via amplifying the messaging and/or sponsoring the week. 

Please get in touch. lfhwinternational@wrap.org.uk

Food Waste Action Week 2023

mailto:lfhwinternational@wrap.org.uk
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THANK 
YOU

Please contact 

lfhwinternational@wrap.org.uk

https://www.lovefoodhatewaste.com/

