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TEMPLATE FOR COMPANIES 

NAME OF COMPANY 

REPORT SUBMITTED ON (DATE) 

 

Type of 
business/sector 

 
(E.g. retail, 

dairy) 

Sustainability 
dimension 

 
(E.g. environmental, 

social) 

 Code 
aspirational 

objective 
 

 (1-7)  

Individual commitments 
with baseline 

Progress on KPIs 
and goals 

(qualitative 
and/or 

quantitative) 

Additional information 
(optional)  

 
(E.g. partnerships, 

geographical coverage, 
sharing best practices, links 
with other COM initiatives, 

with other reporting 
initiatives) 

Comments 
(optional)  

 
(E.g. enablers, ideas on 

how to improve) 

   1) Contribute to generate 
new knowledge about 
children and adolescents’ 
lifestyles, socioeconomic 
and environmental factors 
associated with the 
likelihood of developing 
obesity.  

1.1) PASOS study 
2nd edition finished 
(cross sectional 
data collection) 
with 3201 children 
and adolescents 
evaluated.  
 
1.2) PASOS 
longitudinal study 

- PASOS study: 245 
participant schools from the 
17 regions of Spain reached 
through a network of 14 
research groups.  

 
 
 
 
 

- PASOS study: 
Continue increasing 
the longitudinal 
follow-up evaluations. 
 
 
 
 
 
 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

extended with 650 
new cases 
evaluated of the 
1st edition of the 
study carried out 
in 2019.  
 
1.3) Santboisà 
cohort study 
baseline 
evaluation finished 
with more than 
2000 children aged 
3 to 8 years old 
evaluated.  
 
1.4) In total 10 
new scientific 
publications in 
high impact 
journals.  

 

1.5) 56.251 
individuals 
reached through 
our scientific 
publications.  

 
 

 
 
 
 
 
 
 

- SantBoiSà study: 19 
participant schools of the 
Sant Boi de Llobregat city.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 

2) Contribute to reach 
children, adolescents and 
families in a 
socioeconomically 
vulnerable situation with 
innovative programs that 
promotes their healthy 
lifestyle.  

2.1) 76125 
children, 
adolescents, 
families and 
professionals 
enrolled in the 
healthy habits 
promotion 
activities, projects 
and programs lead 
by the Gasol 
Foundation team.  
 
2.2) 844 hour of 
training delivered 
to professionals 
present in the 
daily activities of 
children about 
how to promote 
healthy lifestyles. 
 
 

- 252 entities, schools and 
organizations enrolled in the 
Gasol Foundation activities, 
projects and programs. 

-  Work on how to 
make the activities, 
project and programs 
of the Gasol 
Foundation even more 
sustainable and 
scalable.  

 
 
 

 


