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Type of Sustainability Code Individual commitments| Progress on KPIs Additional information Comments
business/sector dimension aspirational with baseline and goals (optional) (optional)
objective (qualitative
(E.g. retail, (E.g. environmental, and/or (E.g. partnerships, (E.g. enablers, ideas
dairy) social) (1-7) quantitative) geographical coverage, on how to improve)

sharing best practices, links
with other COM initiatives,
with other reporting
initiatives)

Retail Environment PROMOTING |Cut the climate impact of | Outcome 2021:
FOOD customers’ grocery 1.78 kg CO2e/kg
CONSUMTION |purchases in half by 2030.| sold food.
PATTERNS Baseline is 1.80 kg CO2e
FOR per kg sold food in 2020
SUSTAINABLE
AND HEALTHY
DIETS




Retail Environment PREVENTION |Cut food waste from Outcome 2021:
AND stores and warehouses in| 1,67 % food
REDUCTION  |half by 2025 (food waste | weight share.
OF FOOD weight share). The target | Decrease by 8%
LOSS AND has base year 2016 since 2016.
WASTE

Retail Environment A CLIMATE Achieve at least a net Net| Outcome 2021:
NEUTRAL zero emissions from own | 78 791 tonnes
FOOD CHAIN |operations by 2030 (-14% vs 2020)
IN EUROPE BY |(tonnes CO2e) with base
2050 year 2020.




