
Type of 

business/sector 

(E.g. retail, 

dairy) 

Retail/ Food & 
Beverage/ 
Home& 
Personal Care 

GRUPPO 

ESSELUNGA 

EU CODE OF CONDUCT ON 
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Sustainability Code 

dimension aspirationa 

I objective 

{E.g. 

environmenta, (1-7) 

social) 

Health / Social 1 
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Individual 

commitments with 

baseline 

Promote healthy and 
correct lifestyles: 

Increase of more than 
30% in the sales 

volume ofEquilibrio 
and BIO product lines 

Progress on KPls 

• 

and goals 

(qualitative 

and/or 

quantitative) 

Percentage of 
. . 

increase in 
volumes of 
products sold 
in the 
Equilibria and 
BIO product 
lines 
compared to 
2018: +9% 

Additional information (optional) 

(E.g. partnerships, geographical coverage, sharing best practices, links 

with other COM initiatives, with other reporting initiatives) 

. Esselunga Group Consolidated Financial Statements as at 31 
December 2023 - Consolidated non-financial report 
QJrrps: LL \V\','.',.v.1:�s1:hinga.irLmi:dia L iovi:srnr-ti:la ti nos L fioam;ial-
r!;lea,!;sL2024LEs��h111in-Gro11p-Consnlidars;d-Finarn;;ial-�rars;mt.:□rs.pdO: 
§ 2.3.2 Objectives in the field of sustainability, § 6.1.3 Product quality
and safety, § 6.1.5 Innovation, sustainable products and healthy
lifestyles

• Esselunga website - Sustainability- Our Strategy:
Q1 trps: LL www .esselunga.i tbt-it L sos tenibili ta L!a-strategia. h crnl)

. Esselunga website - Company - Certifications:
Q1tt:ps: L Lwww.esselunga.itbt-itLsosteniQilita Lr;,_sr-e-
certificazioni. html:/faccordion-e;i56c2fl e8-item-86ecdb fc 7 4)

. Esselunga Sustainability Report 2023:

Comments 

(optional) 

(E.g. enablers, 

ideas on how 

to improve) 


















