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Mapping Diagram

The EU Code of Conduct on Responsible
Food Business and Marketing Practices is
one of the first deliverables of the EU’s
Farm to Fork Strategy and an integral
part of its action plan. Launched in July
2021, it sets out the actions that the actors
‘between the farm and the fork’ can

voluntarily commit to undertake to tangibly
improve and communicate their sustainability
performance.

Both companies and associations can become
signatories of the Code. Individual companies
are required to put forward at least one
“ambitious, tangible and measurable”
commitment in line with one or more of the
Code’s aspirational objectives and in line with a

set of “guiding principles” laid down in the Code.

Industry associations are primarily expected
to endorse the Code’s objectives, promote it
to their members, encourage them to adhere
to the Code, and provide support in the form
of coordination, sharing of best practice and
the possible development of tools and
resources in support of the code’s
implementation.

In mid-2022, the European Commission
entrusted an external contractor (Ipsos) with
a study to review and map the commitments
made under the Code. The ensuing diagram
has been produced as part of this study, and
provides an overview of the commitments
made by signatory companies to date, and
how they align with the seven aspirational
objectives of the Code.
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The Mapping Diagram is interactive
Please click through the instructions for use
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Clicking an outer blue segment
navigates to an overview page for
that objective [11].

Clicking a segment within the Heat
Map navigates to a deeper data dive
for that sub-category [2a]. For each
sub-category there are two pages.
Navigate between these using the
arrows [2b].

Sub-category pages can be reached
from the objective overview pages
by clicking the chart elements [3].

All pages have two icons in the top
right hand corner.

The objective icon navigates to
the relevant objective overview
page for the current sub-category [4].

The home icon navigates back
to the Heat Map [51].

European
Commission



Code of Conduct | Heat Map

aspirational
objectives

q . )
CIRcuLAR FooD CHA

European
Commission




Code of Conduct | Heat Map

aspirational sub-categories
objectives

q . )
CIRcuLAR FooD CHA

. < [
Commission



Code of Conduct | Heat Map

ABInBev Nomad Foods
Vs
— eva&adam / .
ADM Orkla
rERRERO .o
& BoPeize PAULIC ?
Asahi . % pEpsico . . i
= Givaudan — asp|rat|onal sub—categorles
Barilla 3

P— Pernod Ricard objectives
""'.".‘“,?’ _ Puratos

&> —— REWE.. e With e

paabang, °DSM i
- ICA -
Cargill == " sodexo
dainature
(9 °f BOHWEAEMC
) ya
mey;mv:” Suncom®
iff
CALEGHG i europe =
(9 innocent .
© COLRUYTGROUP syng'enta co m p a n I e s
Jer6nimo
Martins
Hellyggs
coop TESCO
KERRY
D: i;h‘z:"ro - @ TRANSAVIA
MATTONI 1873 -
{7y panone U
NI EAT | ==
DAWN MEATS
METRC n
| DECATHLON | iy
DIAGEO = ITERR/\ 5
(«
s PEEED &
CIRcuLaR FooD CHA
sa.uug IGA ,'1\3]

v m European

Commission



Code of Conduct | Heat Map

4. \\
CIRCULAR FOOD CHAY

ABInBev
Ao
€ BoReize
w
Asahi

Barilla

O
3
(1aae)
3
L]
Plarang,

Cargill =

®

The co-operative

G rgnd G prie
Gy neurove

G COLRUYTGROUP

coop
coop

Danish Crown

7y panone
| DECATHLON |
DIAGEO
€ [ EROSKI]

=

v

705
eva&adam
FERRERO

Givaudan

GREENYARD &

=
() innocent

Jeronimo
Martins

Hollrggs
KERRY

MATTONI 1873

e

METRC

Imernarional
SNACKING MADE RIGHT

BN
S22\
Nestie

Nomad Foods
“Orkla
pAblIc
@ PEPSICO ° °
aspirational

sub-categories
Pernod Ricard o bj ectives

Puratos

*
sodexo
FBRMATEMC

SuncomO

F000S BUIGARA

syngenta

uuuuuuuuuuuuuu

9 commitments

European
Commission



Code of Conduct | Heat Map

% of companies 7 2 4

making at least aspirational  sub-categories
one commitment objectives

(by sub-category)

0% - 10%

11% - 20%
® 21% - 30%
©® 31% -40%
® 41% - 50%
@ 51% - 60%

s o
USTaiNaBLE PRCKAO™

REcycLe, Repuce, REVSE
.. W commitments
CIRcuLAR FooD CHA

v m European
Commission




Code of Conduct | Heat Map

s A
USTaINABLE PACKAS™

REcvcLe, repuce, REVS®
9. \
CIRcuLAR FooD WA

Base: 68 companies (62 large enterprises + 6 SMEs) who have made commitments. Data to 31 July 2022.

% of companies
making at least
one commitment

(by sub-category)

0% - 10%

11% - 20%
® 21% - 30%
® 31% - 40%
® 41% - 50%
@ 51% -60%

The Heat Map is interactive
Click on a segment to see data

7 24

aspirational sub-categories
objectives

commitments

m European
Commission



D
‘ HEALTHY, SUSTAINABLE DIETS ‘ REDUCE FOOD WASTE ‘ CLIMATE NEUTRAL FOOD CHAIN ‘ CIRCULAR FOOD CHAIN ‘ SUSTAINED EMPLOYMENT ‘ VALUE CREATION PARTNERS ‘ SUSTAINABLE SOURCING ‘ {m\

Healthy, balanced and sustainable diets for all European consumers

8 3 Sub-categories
commitments 1.1 Marketing and advertising I 4
------------------ through -
1.2 Composition of foods, availability of
" healthy food options, portion sizes
companies
, Consumer information, including
--------------- making up - 1.3 labelling
Education, including lifestyle

170/0 s modification
of total commitments 1.5 Other

across the

Code of Conduct

European
Base: 68 companies (62 large enterprises + 6 SMEs) who have made commitments. Data to 31 July 2022. n Commission



A I

Marketing and advertising

Target Year P

% of companies committing List of companies (ranked by number of commitments)
: Mondeléz, NS
C’@%in Eirope SNA(}KIN?;XB:;;(;HT i\fe;';;'é

1.1 - Marketing
and advertising

European
Commission

Base: 68 companies (62 large enterprises + 6 SMEs) who have made commitments. Data to 31 July 2022.



€
m Marketing and advertising

% of companies committing Earliest Target Year (no. of companies with commitments)

Companies P

By 2025 (

2026-2029 O

2030 O

1.1 - Marketing

and advertising After 2050 0

Unspecified 4

European
Commission

Base: 68 companies (62 large enterprises + 6 SMEs) who have made commitments. Data to 31 July 2022.



Healthy, balanced and sustainable diets for all European consumers

Composition of foods, availability of healthy food options,
portion sizes

Target Year P

% of companies committing List of companies (ranked by number of commitments)

BHMEAEMC (» (Dinnaceni Hellrggs S pepsico

* 2%
sodexo G
Unilevev

CArla I Gl o

- . SV,
o (" Danone e e@;adam FERRERO - PP
> & rONi - S - ondeléz
o EReex SR waronen METRS S
AN M [ 34
. 0 NomadFeods Orklg  PAULG
1.2 - Composition of Neste
foods, availability of TESCO

healthy food options,
portion sizes

m European
Commission

Base: 68 companies (62 large enterprises + 6 SMEs) who have made commitments. Data to 31 July 2022.
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Prevention and reduction of food loss and waste
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Prevention and reduction of food loss and waste
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A climate neutral food chain in Europe by 2050
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Reduce GHG emissions from company operations,
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An optimised circular and resource-efficient food chain in Europe
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Initiatives to improve working conditions
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Initiatives to improve working conditions
and measures for social inclusion and diversity
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Training, upskilling, development
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Sustainable value creation in the European food supply chain
through partnership
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H Sustainable value creation in the European food supply chain through partnership

m Collaboration with partners and suppliers, technology

and knowledge transfer

% of companies committing

6.1 - Collaboration with
partners and suppliers,
technology and
knowledge transfer

Base: 68 companies (62 large enterprises + 6 SMEs) who have made commitments. Data to 31 July 2022.

Target Year P

List of companies (ranked by number of commitments)
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H Sustainable value creation in the European food supply chain through partnership

Collaboration with partners and suppliers, technology
and knowledge transfer

Companies P

% of companies committing Earliest Target Year (no. of companies with commitments)

By 2025 l 4

2026-2029 O

2030 I 3
6.1 - Collaboration with
partners and suppliers,
technology and
knowledge transfer

After 2030 (Q

Unspecified

European

Base: 68 companies (62 large enterprises + 6 SMEs) who have made commitments. Data to 31 July 2022. m Commission



H Sustainable value creation in the European food supply chain through partnership
Support sustainable agricultural, aquaculture
and fisheries practices and improved animal welfare

Target Year P

% of companies committing List of companies (ranked by number of commitments)
4 i an %) Danone N
syngenta  Barilla Cp) | e 2

Aol P oo DETTD  fiEadam
p—— R iff e

.z Vall Companys o
YARA

ZERYA

269%

6.2 - Support sustainable
agricultural, aquaculture
and fisheries practices
and improved animal
welfare

European
Base: 68 companies (62 large enterprises + 6 SMEs) who have made commitments. Data to 31 July 2022. m Commission



H Sustainable value creation in the European food supply chain through partnership

Support sustainable agricultural, aquaculture
and fisheries practices and improved animal welfare

Companies P

% of companies committing Earliest Target Year (no. of companies with commitments)

By202s [ 7

2026-2029 I 1

2050 7

269%

6.2 - Support sustainable
agricultural, aquaculture

and fisheries practices After 2030 (
and improved animal
welfare
Unspecified
Base: 68 companies (62 large enterprises + 6 SMEs) who have made commitments. Data to 31 July 2022. m I(E:l;lr—:lr:nei::ion
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Other

Target Year P

% of companies committing List of companies (ranked by number of commitments)

6.3 - Other

European
Commission

Base: 68 companies (62 large enterprises + 6 SMEs) who have made commitments. Data to 31 July 2022.



@ i

] o
Companies P

% of companies committing Earliest Target Year (no. of companies with commitments)

By 2025 1
2026-2029 0

2030 1

6.3 - Other After 2030 Q

Unspecified 1

European
Commission

Base: 68 companies (62 large enterprises + 6 SMEs) who have made commitments. Data to 31 July 2022.
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/A8 Sustainable sourcing in food supply chain

Sub-categories

gy

commitments 71 Sustainabl.e sourcing of food products
and materials

------------------ through -
Contribute to solutions for supporting

7.2 habitats and biodiversity and preventing
"~ negative impacts of operations on air,

land, soil, water, forests

companies

Improving social performance

--------------- makingup - 7.3 in global food supply chains

~
17%

of total commitments
across the
Code of Conduct

European
Base: 68 companies (62 large enterprises + 6 SMEs) who have made commitments. Data to 31 July 2022. n Commission



Sustainable sourcing in food supply chain

/MW Sustainable sourcing of food products and materials

Target Year P

% of companies committing List of companies (ranked by number of commitments)

- =
Barilla ( innocent Puratos (Jpanove  FERRERO
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— 4
o SOdeXO ADM Asdh’ (» é’ff%m Europe
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Jeronimo ——— - o PEARSE LYONS
H Martins METRT "Orkla PQ%_I&; STiLLE Ry
7.1 - Sustainable et
° o
sourcing of food suncor®” [ L @ W > —
FOODS BULGARIA gute Lebens™ Unilover
products and

materials

Base: 68 companies (62 large enterprises + 6 SMEs) who have made commitments. Data to 31 July 2022
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European
Commission



Sustainable sourcing in food supply chain

Sustainable sourcing of food products and materials

Companies P

% of companies committing Earliest Target Year (no. of companies with commitments)

o202 [ >

2026-2029 O

2030 . 5

After 2030 (Q

46%

7.1 - Sustainable
sourcing of food
products and
materials
Unspecified

European

Base: 68 companies (62 large enterprises + 6 SMEs) who have made commitments. Data to 31 July 2022. m Commission



7.2 Contribute to solutions for supporting habitats and biodiversity and preventing
Il negative impacts of operations on air, land, soil, water, forests

Target Year P

% of companies committing List of companies (ranked by number of commitments)
®» AD% ABInBev  camginz= [ yDAnone
< e X
“VQ@‘dam - - @ MATTONI 1873 e

/ ‘ ' syngenta 5B
Unilover

7.2 - Contribute to solutions
for supporting habitats and
biodiversity and preventing
negative impacts of
operations on air, land,
soil, water, forests

European
Commission

Base: 68 companies (62 large enterprises + 6 SMEs) who have made commitments. Data to 31 July 2022.



7.2 Contribute to solutions for supporting habitats and biodiversity and preventing
Il negative impacts of operations on air, land, soil, water, forests

Companies P

% of companies committing Earliest Target Year (no. of companies with commitments)
By 2025 7
I 8 O/O 2026-2029 (Q
7.2 - Contribute to solutions 2030 5

for supporting habitats and
biodiversity and preventing
negative impacts of After 2030 QO
operations on air, land,

.l’ t : f t o guo
soil, water, forests Unspecified 5

European
Commission

Base: 68 companies (62 large enterprises + 6 SMEs) who have made commitments. Data to 31 July 2022.
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Improving social performance in global food supply chains

Target Year P

% of companies committing List of companies (ranked by number of commitments)
() innocent @ ?:rf-dtf;, FERRERO GREENYARDZ
o Mondeléz, ZaX g
C.Agﬁ.)f) SNACKING MADE RIGHT N%';Ié sy ngenta

3%

7.3 - Improving social
performance in global
food supply chains

European
Commission

Base: 68 companies (62 large enterprises + 6 SMEs) who have made commitments. Data to 31 July 2022.
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Improving social performance in global food supply chains

Companies P

% of companies committing Earliest Target Year (no. of companies with commitments)
By 2025 6
1 3 o/ 2026-2029 QO
2030 2

7.3 - Improving social
performance in global After 2030 QO
food supply chains

Unspecified 5

European
Commission

Base: 68 companies (62 large enterprises + 6 SMEs) who have made commitments. Data to 31 July 2022.
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