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Scientific Action Champions Food Systems
Group Tracks Network Summit Dialogues

1 - Member State
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2 — Global
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3 — Independent
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THE “ACTION TRACKS” AND “LEVERS OF CHANGE”: %
SUMMIT 2021

Action Tracks

Levers of Change

Jemimah Njuki, IFPRI Gender (Africa)

2. Shift to 5. Build Martien van Nieuwkoop
1. Ensure Safe : 3. Boost Nature 4. Advance Resilience to World Bank, Finance (Europe)

o Sustainable o : o
& Nutritious I Positive I Equitable Vulnerabilities,

Food for All Sl Ie/R Production Livelihoods Shocks &
Patterns Sean de Cleene,

Stresses WEF, Innovation (Pacific)

Michael Fakhri, Special Rapporteur,
Human Rights (Middle East)




LONG LIST OF
GAME
CHANGERS

THESE WERE GENERATED VIA.

* Two public forums

» Literature review

» Feedback reports from past Food
System Summit

« Dialogues

« Direct consultations

* Online survey
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SELECTION CRITERIA

400 were received and this was honed by using the following
criteria:

* Impact

* Actionability
* Sustainability

The 400 were reduced to 17 for Action Track 2 of which three were
on tackling food waste
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150x50x30

a national FLW reduction strategy

behaviour change campaigns

“Target-Measure-Act”
companies help citizens

progress
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ENCOURAGING GRASSROOTS
ACTION

A GLOBAL NETWORK OF MOTIVATED PEOPLE WHO UNDERSTAND FOOD WASTE ISSUES
AND KNOW WHAT NEEDS TO BE DONE AND EMPOWERED TO DRIVE CHANGE.

* Drive culturally relevant behaviour change among citizens

Toolbox of tried and tested approaches to consumer behaviour change

Understand the value of food and feel greater connection with the planet

Collaborate and leverage social media, sharing best practice, celebrating success and
progress
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FOOD IS NEVER WASTE

BRINGS TOGETHER PROVEN POLICY INTERVENTIONS WITH NEW TECHNOLOGY TO
ENSURE NO FOOD IS WASTED TO LANDFILL

« Mandatory segregation of food waste by businesses and households
* Incentives for food donation

« Mandatory measurement of food waste by businesses

 Taxing or banning landfill and incineration of food waste

* Incentivizing the use of FLW as a feedstock for added value products
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