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Voluntary initiative on improving health & welfare of pets (dogs) in trade

Members

e g seats for Member States

(13 involved: Belgium, Denmark, France, Finland, Ireland, Germany,
Italy, Romania, Slovakia, Spain, Portugal, Hungary, Netherlands)

* 3 NGOs (RSPCA, Vier Pfoten, Eurogroup for Animals)
1 Business Organisation (FVE)
* 1 Independent expert (University of Milano)

Last meeting 22 April Remote




We ask your endorsement today for:

e Infographs:
»Buyer’s checklist: explains potential buyer of dog online what to look for
»@Guidelines for online platforms

« Accompanying leaflets for the buyer’s and platform Infographs
»Provide more explanation

»Include links to important resources
»Can be adapted according to national legislation




Timeline Online trade documents

Actiity
Produce first drafts leaflets Chair, secretariat S1 2019

Consultation within online subgroup Online subgroup July 2019

Consultation plenary (sub)group Plenary (sub)group August-Sept 2019

Consultation stakeholders Selected stakeholders (i.e. EUPAAG, EU dog August-Sept 2019

and cat alliance, EPO,
Dogs Trust, 4Paws, RSPCA, etc.)

First final draft Plenary (sub)group End Sept 2019

Presentation drafts to EU Platform Léon Arnts Oct 2019

15t Consultation Platform Platform members Nov 2019 - 15 Jan 2020
Revision leaflets Subgroup trade January 2020

25t Consultation Platform Platform members May 2020

Endorsement leaflets? Platform members TODAY
Translation & Promotion leaflets All 2020




Feedback last consultation:

Please find below the comments received on the documents:

Sossidou EVANGELIA, Independent Expert, posted on the Digital Tool as comment:

Dear All,
The infographics and leaflets developed by the voluntary initiative on the health and welfare of dogs in trade consist a

valuable 'tool' for selling platforms or individual buyers.
My very warm compliments to voluntary group members for their efforts and excellent deliverable.

PORTUGAL, sent by email to:
Dear colleagues
We would like to inform that we agree with the infographics and leaflets to inform buyers and selling platforms.

Best regards

Maria Jorge Correia
Chefe de Divisao de Bem Estar Animal




Points covered — Leaflet for buyers

CONTENT
Is a dog right for me?

. What kind of dog will be most suitable for me?

. Where to getadog?

. Animal-related factors to check

Breeder related factors to check




THE
BUYERS'
CHECKLIST

<= Infograph

Leaflet ===




Points covered — leaflet for online platforms

CONTENT

. Minimum info about the animal

. Minimum info about vendors/advertisers

- What more can platforms do?




GUIDELINES
FOR
ONLINE
PLATFORMS

<= Infograph

Leaflet ===




1St outcome

Recommendations on dogs
In TRACES

2nd outcome

Our group mapped all national
legislation in respect to:

I&R, Categories and requirements for
breeders, Selling of dogs; etc.

& 30 countries

mapped




Ongoing work

« Recommendations document regarding the outcomes of the
Mapping on I&R of dogs and registration of breeders in all MS.

« Development of guidelines /guides:
- Commercial transport: road transport of dogs and cats

Breeding: dogs, cats
- Socialization: dogs, cats




Commercial transport guidelines Breeding & socialisation guidelines

General transport conditions Dog & cat Responsible

Animal health & disease breeding guidelines

control checks Additional work on

Vehicle and Transporter socialisation is needed

Requirements
- Contingency planning

Extra: checklists for comp. auth. Breeding guidelines consultation in

. . autumn
Consultation in autumn

Socialisation guidel. at later stage
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