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Nestlé at a glance

 CHF 89.5 billion in sales in 2016

 328 000 employees in over 150 countries

 418 factories in 86 countries

 40 research, development and technology 
facilities worldwide

 Over 2 000 brands

 1 billion Nestlé products sold every day



Our commitment to environmentally sustainable
business practices

By 2020 – Reduce GHG emissions (Scope 1+2) per tonne of 

product in every product category to achieve an overall reduction of 

35% in our manufacturing operations versus 2010.

By 2020 – Reduce GHG emissions by 10% in our distribution 

operations versus 2014.

By 2020 – Achieve zero waste for disposal in our sites.

By 2020 – Reduce direct water withdrawals per tonne of product in 

every product category to achieve an overall reduction of 35% in 

our manufacturing operations versus 2010.

Full set of commitments is available at www.nestlé.com/csv

Our goal is that Nestlé products will be not only tastier 

and healthier, but also better for the environment along 

their value chain. 



We focus on :

• water preservation 

• natural resources efficiency

• biodiversity conservation 

and no-deforestation  

• air emissions reduction 

• climate change adaptation 

• zero waste



The Nestlé commitment to reduce food loss and waste

Food waste prevention,minimisation,valorisation



Achieving zero waste in our sites

182 factories and 66 distribution 

centres achieved zero waste for 

disposal in 2016

In 22 NESCAFÉ factories, coffee 

grounds recovered as a source of 

renewable energy. 

Sharing good practices to prevent

waste from happening

Providing tools and examples to 

achieve zero waste for disposal
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*GSFA categories included: 14.0 Beverages, excluding dairy products; 01.0 Dairy products and analogues, excluding products of category 02.0; 03.0 Edible ices, including 

sherbet and sorbet; 05.0 Confectionery; 06.0 Cereals and cereal products, derived from cereal grains, from roots and tubers, pulses, legumes and pith or soft core of palm tree, 

excluding bakery wares of food category 07.0

Data reported on a 

monthly basis

Data published in 

annual report on a 

yearly basis 

(Calendar year) 

Target:2020

Food category:

Food products, beverages*

Lifecycle stages:

Manufacturing/Distribution

Organization:

Our sites

Geography:

All geographies

Withough energy recovery

How is waste in our sites reported?

Benefits:
• Monitor progress against targets

• Prioritize actions to where focus 

our efforts first

• Share good practices and 

destinations found for specific 

types of materials



Piloting the FLW accounting and reporting in the 
Pakistani milk supply chain- 2014

*2004 Asian Development Bank report. 



Scoping

METHOD

Direct weighing

Surveys

(interviews and visits)

Data collected 

from May-

December 2014. 

FLW estimates 

provided for 2014

Food category:

Dairy products*

Lifecycle stages:

Entire food supply chain**

Organization:

FLW from production 

to consumption

Geography:

Pakistan

*Dairy products(GSFA 1.1.1.) or (CPC2.1 Group 22110)

**Five stages (ISIC codes): 0141 – Raising of cattle and buffaloes; 1050 – Manufacture of dairy products and 4912 – Freight rail transport; 4721 – Retail sale of 

food in specialized stores and 9820 – Undifferentiated service-producing activities of private households for own use.



Mapping the milk value chain

Sourcing Collection Processing Distribution and retail Consumption
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Milk wastage

Milk lost or 

valorised to 

animal feed

Estimated data collected by Bio by Deloitte for Nestlé Pakistan dairy value chain- 2014

Consumption

Results: 1.4% is lost or wasted across the entire value chain
7’100 Tonnes/year



Methodological considerations

• Detailed mapping across the entire value chain is essential

• Define clearly the starting point of the food supply chain (scope)

• Importance of the destination of food waste 

• Milk not entering the specific supply chain but used elsewhere was 

not considered a loss

• “Necessary” losses? Samples (for quality checks)… 



Nestlé in Society 2016 Report: Reporting on food loss 
and waste reduction



www.nestle.com/csv


