
„Too Good for the Bin!“
New campaign approach & review action week

24/10/2024



Background & Challenges

 6.3 million tonnes of food waste in private households in 2022

 Goal: 50 % reduction till 2030

 „To good for the bin“ informs the public on the issue of food waste since 2012

 Many consumers are aware of the problem

 But behavioural change is hard, food waste reduction still low

 A new and fresh campaign approach was needed
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Campaign Refurbishment 2023-2024

Our goals:

 More public awareness and motivating consumers to take action

 A new, fresh and more personal approach

How we got there:

 A lot of research and exchange with experts

 Development of new motifs, materials and actions

3BMEL | Zu gut für die Tonne! | 18.10.2023 |



Too Good for the Bin! – New Motifs
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Too Good for the Bin! – „Eat me first“-Stickers 

 Can be placed on fruits, vegetables
or packaging

 Target group: families with children

 Goal: „first-in, first-out“ principle to ensure that 
food in the fridge is consumed on time
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Too Good for the Bin! – Tip-Brochure

 From „10 Golden Rules“ to 3 tips: 
planing, storing and using leftovers

 New: Detachable card with the basics of 
food storage

 Goal: imparting skills and raising awareness
about food waste
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Too Good for the Bin! – XXL-Fridge on Tour

 Fridge as eye-catcher on market places in city centers

 9 stops from August to October

 Broad media coverage with 481 media reports 

 New materials were distributed
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XXL-Fridge and Campaign Kick-off in Berlin
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 Introduction of the new campaign 
approach on August 14 in an press 
conference with Federal Minister 
Cem Özdemir



Action Week 2025

 5th year in a row – from September 29 to 
October 6 

 Focus: tips for planning groceries, storing 
food and utilising leftovers

 New campaign materials were distributed

 2024 was relatively quiet compared to 
previous years with only 125 actions 

 But significantly more media coverage 
with 629 media reports
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Outlook

 Potential new XXL-fridge tour in 2025

 Further roll out of new campaign motifs and materials 

 Further actions will be planed for 2025 - with special focus on Action Week

 Evaluation of new motifs and materials in 2025

www.zugutfuerdietonne.de
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Thank you for your attention!

Contact 

Federal Ministry of Food and Agriculture
Directorate 2
Division 211
Wilhelmstraße 54
10117 Berlin

11

contact
Vera Büttner
211@bmel.bund.de
www.bmel.de
Fax  +49 30 1 85 29 – 42 62 
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