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Type of Sustainability Code Individual commitments | Progress on KPIs Additional information Comments
business/sector dimension aspirational with baseline and goals (optional) (optional)
objective (qualitative
(E.g. retail, (E.g. environmental, and/or (E.g. partnerships, (E.g. enablers, ideas on
dairy) social) (1-7) quantitative) geographical coverage, how to improve)
sharing best practices, links
with other COM initiatives,
with other reporting
initiatives)

Retail Environmental Aclimate  |90% carbon footprint | 78.54% reduction | Reductions driven by Decrease YOY in Scope
neutral reduction by 2030 operational changes, 1 and 2, slight rise in
food chain |(2010 baseline) home working, mild Scope 3. Significant
in Europe winter and summer and energy saving
by 2050 continued investment in | investment planned for

best practice standard 2022/23 which should
specs. accelerate reduction.




Retail

Environmental

Prevention
&
reduction
of food
loss/waste

50% food waste
reduction by 2025
(2016 baseline)

29.2% reduction

Continuous development
of FareShare food
redistribution
partnership for
distribution and store
based surplus continues
to add benefit. Rolled
out Too Good To Go
across entire estate in
2021.

We remain committed
to operational
efficiencies to reduce
surpluses coming into
the business. Will
continue to channel as
much surplus through
FareShare and TGTG.




