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Type of Sustainability Code Individual commitments | Progress on KPIs Additional information Comments
business/sector dimension aspirational with baseline and goals (optional) (optional)
objective (qualitative
(E.g. retail,  |(E.g. environmental, and/or (E.g. partnerships, (E.g. enablers, ideas
dairy) social) (1-7) quantitative) geographical coverage, on how to improve)
sharing best practices, links
with other COM initiatives,
with other reporting
initiatives)
Smithfield Social 2- Minimising waste - In 2022, through Smithfield Romania is the
Romania is the Prevention [Prioritise redistribution of| Food for Souls, our initiator of “Food for Souls”
market leader and food surpluses to people | hunger relief program to support the
in the livestock reduction of i, need, when relevant | Program, we families with social needs
sector and the food loss donated 8,885 from communities facing food
largest pork and waste kg of protein insecurity, a program

producer in
Romania.

products to 8 non-
governmental
organizations,
which serve meals

developed in collaboration
with partner organizations
(nongovernmental
organizations, churches etc.).




to people in need.
These associations
prepared 78,977
portions of food
for their
beneficiaries
(children coming
from families with
a poor standard of
living, single
mothers,
hospitalized
children and
elderly people and
soon). 1serving =
112,5 g. The total
value of meat
products offered
reaches EUR
24.000.

So far, the beneficiaries of this
program include: the Social
Canteen from Timisoara,
General Directorate for the
Social Protection of Children,
“lisus Speranta Romaniei”
Christian
Association, Caritas
Federation of Timisoara
Dioceses, ,,Saint Hierarch
Leontie” children's
settlement,
and ,,Pro Vita” association.




