Waste Warrior Brands

Voluntary agreement on food waste reduction

Action & implementation sub-group meeting
EU Platform on Food Losses and Food Waste

[ Y ataa)



Context (policy framework; food waste diagnosis)

- Waste Warrior Brands = coalition of companies fighting
food waste with the support of Too Good To Go

- Commitment to reduce food waste through:
- Awareness
- Action

- Being part of the WAW community
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Objectives/targets set; target audiences

- Open to any type of food company: production, retail,
canteens...

- Working 1-1 on three different pillars
- Internal engagement: inspiring employees
- External communications: mobilising the community
- Take action: concrete actions to prevent and reduce food
waste at the company level

- WAW community: newsletter, webinars, networking...
- Sharing best practices
- Facilitating learning
- Setting up partnerships
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Actors involved
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LE GASPILLAGE ALIMENTAIRE, C'EST QUOI?

%ﬁ Le gaspillage alimentaire, c'est I'ensemble des pertes i'f\ﬁ
0% alimentaires qui se déroulent du champ & l'assiette
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Grace a ce partenariat, nous pouvons offrir & nos
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ont toujours bon godt, mais qui ont dépassé
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Key actions undertaken

- Work 1-1 around the three pillars
- Internal engagement: 15 commitments
- External communications: 23 commitments
- Take action: 15 commitments

VOUS A VOS SENS

RVEZ  SENTEZ GOOTEZ

- WAW community
- 4 webinars/events
- Organisation of Food Waste Fest
- Networking & partnerships

~ Too Good To Go k{
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Monitoring progress (impacts; results achieved so
far)

Achievements

- Worked together with 15 companies

- 53 commitments fulfilled across the three pillars
- Companies using WAW brands as an internal

guideline or base for strategy around food waste

Learnings
- More regular check-ins
- More Too Good To Go-guided calendar

- Accountability (voluntary vs mandatory)
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