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New research: overview

Research



Consumer research - At what point do people throw 
away food? 

Research Questions: 
1. To what extent does the date 

label impact decision to throw 
away?

2. How does visual deterioration
impact decision to throw away? 

Method: IAT (implicit Association 
Test) and survey questions (online)



Consumer research: findings



Findings consistent for other items tested



Shelf-life testing

Conditions tested



Packaging – extended life in only 
two conditions 

Fridge storage – extended life in all 
conditions

Optimum fridge storage –
significantly extended life

Product life testing - findings



Product life testing -
findings



50,000 tonnes per year 
household food waste 
prevention from just 4 
items

Potential impact







Retail Survey: 2019


