
Changing food 
waste behaviours
and the COVID 
moment

25th February 2021 Richard Swannell

International Engagement 
Director WRAP

Richard.Swannell@wrap.org.uk

@R_Swannell

mailto:Richard.Swannell@wrap.org.uk


Agenda

• Introduction to WRAP 
• Progress in food waste reduction pre-COVID-19
• What has happened during COVID-19?
• Implications for tackling food waste in Europe
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Signatories- over 85% of retail food sales



Headlines – edible food waste

• >1.4 Mt reduction
• 30% less per person

• 230kt reduction
• 13% less per capita
• Driven by reductions

at manufacture

On-track: 27% 
reduction 2007 

to 2018

UK
1.7 Mt annual reduction from 2007 to 2018

US $6 billion/y less food wasted in 2018 vs 2007



Making sense of ‘1.7 Mt less
food wasted’…….

• That’s enough food to fill:
• The Royal Albert Hall 34 times 

• 180,000 bin lorries which if lined up end to 

stretch from Oslo to Berlin

• Reduces GHG emissions by same as taking 

2.4 million cars off the road

• Could make over 4 billion meals & feed UK 

population 3 meals a day for 2 months.



Priorities during Covid-19

• Redirect food from Hospitality to Retail & Food Banks
• Help scale up re-distribution 
• Help Citizens make full use of what they buy



Expanding Redistribution



Progress – over £3 Million awarded

• £2.2 M awarded to 212 small NFPs
• £0.9 M awarded to 19 larger NFPs

NFPs= Not for Profit Food Redistributers



New Guidance: done in 4 weeks



What is happening in homes?
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Significant reduction in self-reported food 
waste

The proportion of 

consumers saying they are 

throwing away less uneaten 

food than usual in the past 

month

36%
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Changes over time



Latest data

• April: citizens adopted a suite of food management behaviours & levels of 
food waste dropped substantially. 

• June: confirmed the shift towards new food management behaviours but 
food waste levels had partially rebounded.

• September: confirmed that new food management behaviours had 
endured and stabilised at June levels around 25% lower than November 
2019



Implications for the fight 
against food waste



Conclusions & Implications

• Behaviour change campaigns help reduce food waste- reduced 
by 31% per person in the UK saving US $6 billion/y

• Data from around the world suggests citizens are adopting 
behaviours to reduce food waste

• Real opportunity to embed these new “low waste” behaviours-
now is the time to act

• WRAP delighted to help in any way we can
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THE CHALLENGE
The challenge will focus on a 

different food management 

behaviour each day of the 

week:

Optimising 
storage

Portion planning 

and buying the 
right amount

Compl-eat-ing 

and using up 
every last bit

Buying frozen, 

freezing and 

defrosting 
safely

Fridge 
optimisation

Understanding 
date labels

Using up 
leftovers
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