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2019: a shift begins in the UK



The impact of changing 
between UB vs BB dates;

Measuring the date “buffers” 
as the date label approaches, 
is reached and then is passed

NB. Stages of deterioration has less 
focus here – there were one milk and 
two yogurts

Research Questions



Eating beyond the Best Before



EAT BEYOND THE BEST BEFORE: IMPACT REPORT

Condition 2: Large Icon (calendar) Condition 3: Enjoy me for longer (calendar) Condition 4: Store at 5 (calendar)

Condition 1: Control

Condition 5: Large Icon (Fridge) Condition 6: Enjoy me for longer (Fridge) Condition 7: Store at 5 (Fridge)

Bonus Days: Conditions 



EAT BEYOND THE BEST BEFORE: IMPACT REPORT

Recommendation:

Enjoy me for longer 

messaging

Findings indicated that the Bonus Days label with ‘Enjoy me 

for longer’ message could:

✓ Improve freshness perceptions towards yoghurt

Participants in Condition 6 – Enjoy me for longer Fridge 

perceived the yoghurt significantly fresher compared to the 

Control.

✓ Improve understanding

✓ Participants found “Enjoy me for longer” messaging the 

easiest to understand (Conditions 3 & 6). Conditions 3 and 

6 outperformed all other conditions for the top rank.

✓ Increase behavioural intent to eat yoghurt after the 

Best Before date

Participants were more likely to eat Condition 3 – Enjoy 

me for longer Calendar after the BB date compared to all 

conditions.

✓ Offer potential for overall improved product and brand 

perceptions

Placing on pack: 

Front of pack or top of 

yoghurt lid

Uses the effort-reward behavioural 

strategy

Bonus Days: Summary


