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Production

24 national associations, over 500 natural mineral
and spring water producers, essentially SMEs.
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A CODE OF CONDUCT FOR SUSTAINABLE BUSINESS PRACTIGES -
PAVING THE WAY FOR SUSTAINABLE EUROPEAN FOOD SYSTEMS

By signing the Code of Conduct for Responsible Business and Marketing Practices, Natural Mineral Waters Europe
(NMWE) has started its journey to become an active partner to our members for achieving the EU’s Green Deal
objectives.

Since July 2021, we have been actively promoting to our members the Code of Conduct and NMWE’s aspirations
in the field of decarbonisation, biodiversity, water efficiency and packaging circularity. We have also started to
implement the concrete actions we committed to as NMWE under those four pillars. Similarly, three of our direct
company members have also signed the Code, reinforcing NMWE’s action.

By carrying out those concrete actions, we aim to operate as a catalyst to drive change and support producers of
natural mineral and spring waters, who are essentially SMEs, in meeting the sector’s aspirations.

Today, we are excited to publish our first annual report on NMWE’s commitments to increase sustainability under
the Code of Conduct.

1 e Decarbonisation
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o Biodiversity

3 o Water efficiency
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2014 2015 2016 2017 2018 2019
B Water plants 1,71 1,70 1,68 1,66 1,62 1,61
B Mixed plants 2,16 1,98 2,00 1,91 1,94 1,94
B All plants 1,73 1,72 1,70 1,68 1,65 1,64
mmm Water plants s Mixed plants
mmmm Al plants —— eeeee Linear (Water plants)
----- Linear (Mixed plants) <« Linear (All plants)
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4. Packaging circularity

minimum requirements

Close the Glass loop
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https://www.epbp.org/
https://www.eunomia.co.uk/reports-tools/pet-market-in-europe-state-of-play-2022/
https://naturalmineralwaterseurope.org/wp-content/uploads/2021/10/Press-release_DRS_NMWE-UNESDA-ZeroWaste-Europe-06-10-21.pdf
https://closetheglassloop.eu/
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Promotion of the Code

Natural Mineral Waters Europe actively promoted the EU’s Code of Conduct for Sustainable Marketing and Business

Practices. A variety of external and internal dissemination actions have been undertaken since July 2021.

1. External promotion

NMWE ran a two-week digital campaign on social media (Twitter, LinkedIn, Google Ads) to promote the Code of
Conduct and our associations’ aspirations. This campaign was supported by a substantial financial investment on
NMWE’s part. We also used the opportunity to echo and multiply the messages of other contributors to the Code,
such as the European Commission’s and Food Drink Europe’s.

NMWE also disseminated news items on the Code on their website and spoke to several Brussels-based journalists
to educate on the Code and on our association’s commitments.

Last but not least, NMWE took the opportunity of numerous external public events, congresses, public debates, etc.

to promote the EU Code of Conduct and its commitments to a wide audience.

2. Internal dissemination - promotion to NMWE members

NMWE involved its entire membership in the development process of the Code in 2021, with a view to ensuring
alignment and support.

Once our submission was finalized and published, we also promoted the Code and NMWE’s ambitions at all our
internal meetings, from experts Committees and Task Forces to Board and General Assembly. There is therefore a
solid knowledge of the Code and its objectives across the membership.

Furthermore, NMWE staff reported on the Code during several events organized by its national associations, such as
ANEABE’s XLIV Ordinary Annual General Meeting (Spain), KIG PR’s Autumn Conference, Krynica-Zdréj, October 2021
(Poland), the Chamber of Commerce and Industry of Slovenia’s Strategic Forum of the Slovenian Beverage Sector,

Portoroz, October 2021 (Slovenia), SEFYMEN’s Environment Committee, Athens, April, (Greece), etc.

3. Specific awareness actions - packaging circularity

In line with its aspirations on packaging circularity, and its specific commitment on the promotion of efficient
separate collection systems and DRS in particular, NMWE spoke in several public events, such as:

Petcore Europe’s online event “Ending plastic waste: Is there a sustainable packaging solution?” September 2021,
PRE’s Plastic Recyclers Show in Amsterdam, November 2021, (Netherlands), CursDeGuvernare’s online event
“Recycling economy - the gaps that Romania needs to recover”, January 2022, PRIA’s online Environment
Conference on Bulgarian and Romanian Deposit Refund Systems, April 2022.

Also, in April 2022, we sponsored a well-attended virtual Euractiv debate titled “Circularity of bottles: Contributing to

the EU Green Deal”.

Conclusions

We are satisfied that since signing the Code, we have made some good advances towards achieving our
commitments. We are looking forward to advancing further, together with our members and our partners along the

value chain.
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