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A Code of Conduct for sustainable business practices – 
Paving the way for sustainable European food systems

Decarbonisation
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Aspirational target: 
to drive the sector towards carbon neutrality by 2040 at the latest.

Concrete action:
to undertake a sector-specific decarbonisation study in 2022 and 
disseminate the results among our members to promote and facilitate 
their relevant actions in this area.

Progress:
the sectorʼs decarbonization study started in March 2022 and is expected to 
be completed by December 2022. NMWEʼs intention for 2023, following the 
finalisation of our decarbonization roadmap study, is to create a user-friendly 
digital tool, allowing NMWE members to calculate their own emissions and to 
perform simulations (i.e. carbon footprint tool). 
The consultant who will undertake the study and develop the tool is CO²Logic.
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Biodiversity�	
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Aspirational target: 
to help preserve and improve 
biodiversity in our 
membersʼ areas of operations.

Concrete action:
to define and test specific biodiversity indicators for natural mineral and 
spring water producers.

Progress:
NMWE made contact with renowned biodiversity experts (IUCN, BirdLife 
International) and has started working with IUCN towards defining specific 
bio-indicators for the sector. The work is expected to be finalized by December 2022. 

Water efficiency �	
Aspirational target: 
to demonstrate efficient use of water in 
our operations and strive for a 
reduction target in the next five years.

Concrete action:
NMWE to carry out a water usage ratio 
(WUR) study every two years to 
measure water usage in the sectorʼs 
operations at factory level, set 
reduction targets, and report on 
industry progress every two years.

Progress:
NMWE finalized its 2014-2019 Water Use Ratio study in 2021. The results show 
that the Water Use Ratio (WUR) of the natural mineral and spring water factories 
declined and reached 1.61 l/l (i.e. 1.61 litre to produce 1 litre of natural mineral 
water) in 2019. This corresponds to an overall WUR decrease of 14.1% compared 
to 1.71 l/l in 2014. The WUR study and its summary are available upon request.

2014 2015 2016 2017 2018 2019
Water plants 1,71 1,70 1,68 1,66 1,62 1,61
Mixed plants 2,16 1,98 2,00 1,91 1,94 1,94
All plants 1,73 1,72 1,70 1,68 1,65 1,64
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Packaging circularity  	
Aspirational target: 
to strive towards full circularity for all its packaging (incl. glass, PET and 
aluminium) by using only recyclable or reusable packaging by 2025 and 
by incorporating 50% recycled materials in new plastic bottles by 2030 
(30% by 2025).

Concrete action:
NMWE will continue to actively promote well-designed Deposit Refund 
Systems (DRS) alongside well performing Extended Producer Responsibility 
schemes (EPRs), in collaboration with the whole value chain.

Progress:
NMWE is determined to achieve full circularity for its packaging. Circularity 
starts with design and continues with collection, refill or recycling and then 
recycled content incorporation. For PET bottles, we commissioned a study 
from Eunomia with our value chain partners on the state of PET market in 
Europe. Results show that the level of collection needs to be significantly 
improved and that DRS is a good avenue for many EU Member States. 
NMWE has been actively promoting the deployment of such collection 
systems for natural mineral and spring waters since 2019 with the most 
recent action being the development of minimum requirements for setting 
up new DRS together with other stakeholders. As far as glass is concerned, 
we have joined FEVEʼs “Close the Glass loop” initiative whose goal is to 
address structural challenges in the glass collection & recycling value chain 
to get to 90% glass collection for recycling by 2030.

https://www.epbp.org/
https://www.eunomia.co.uk/reports-tools/pet-market-in-europe-state-of-play-2022/
https://naturalmineralwaterseurope.org/wp-content/uploads/2021/10/Press-release_DRS_NMWE-UNESDA-ZeroWaste-Europe-06-10-21.pdf
https://closetheglassloop.eu/
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Promotion of the Code
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